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HIGHLAND HOTEL CONTINUES AWARD-WINNING STREAK AS SLTN HOTEL OF THE YEAR 
A family-run Highland retreat bowled over the judges at the Scottish Licensed Trade News Awards (SLTN) in Glasgow on Thursday walking away with the Hotel of the Year award.
The Torridon in Western Ross, owned by Dan and Rohaise Rose-Bristow, lifted one of the evening’s most coveted awards and the ultimate accolade for its 19 bedroom luxury hotel set in some of the Highlands’ most rugged and spectacular landscape.  

Just 90 minutes drive from Inverness, The Torridon is set in 58 acres of parkland on the shores of Upper Loch Torridon at the foot of Ben Damph, offering guests the choice of tranquillity and relaxation or the opportunity to take best advantage of one of the UK’s premier areas for outdoor activities.  
The award is one of several which the hotel, its restaurant and sister Torridon Inn have won over the past year including Best British Cheeseboard 2007 (UK Cheese awards); Best Dish ‘Roast Beef’ 2007 (Restaurant Magazine awards); and Highlands Dining Out Experience 2007 (Highlands and Islands Tourism Awards); AA Pub of the Year Scotland 2008 (Torridon Inn); and four AA Red Stars for the hotel’s exceptional standard of hospitality, including quality, comfort, cleanliness and customer care.
Dan said: “Our customer service has always been exceptional, and we believe we have something to offer every visitor, but we continually strive to make the Torridon experience better year on year.  And one year on from rebranding and upgrading our facilities, this award is recognition of all the hard work of, and is testament to the team effort to provide an outstanding quality of service and customer care to all our guests.”  
The SLTN Awards Ceremony is one of the biggest nights in the Scottish licensed trade calendar and is the finale of a comprehensive programme of shortlisting, visits, interviews and decision-making by different judging panels, all designed to find the brightest, best and most inspiring operators and leaders in the business. 

Each of the award categories are visited by judges from SLTN and the award sponsor which, in the case of the Hotel of the Year award, was Carlsberg.  The judges were looking for a hotel which understands and knows how to service its market, and which consistently achieves and maintains excellence in its own field, ranging from excellent service and accommodation standards to good food, effective communication and marketing to good staff training and development programmes and opportunities.

SLTN judge Kim McAllister, editor of Office Secretary Magazine commented: “This country house hotel makes up for its lack of spa by taking advantage of its remote location, offering a range of outdoor activities with two dedicated guides.  Staff retention is clearly a priority for the owners; they are encouraged to undertake training and go on stages.  An impressive bar and feted restaurant complement a hotel which has clearly benefited from reinvestment”.
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