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A SIGN OF GOOD THINGS TO COME FOR LOCH NESS
Tourists driving in the Highlands finally have visual proof they have arrived at the world’s most famous stretch of water.

The ‘Welcome to Loch Ness’ signs at Lochend and Fort Augustus are the first ever to give visitors clear evidence that they are at the iconic location.

The signs mark a significant milestone for Destination Loch Ness (DLN), the local destination management organisation, which is currently campaigning for the area to be granted World Heritage Status.

DLN is hopeful that these two signs will not be the last, as it wants to see more substantial ‘Gateway signage’ erected, similar to those in the Cairngorms National Park.

Willie Cameron, a long-time Loch Ness ambassador, said: “I have been campaigning for a Loch Ness sign to go up beside the loch for many years but nobody ever did anything about it. I’m delighted it has finally happened.

“Until now you have had the bizarre situation where some tourists would drive 12 miles along Loch Ness and then come into the Clansman Hotel to ask where the loch is.”

Freda Newton of Jacobite Cruises, who has been instrumental in driving forward the project on behalf of DLN said, “Obviously we are very pleased that we have finally got some signage up welcoming visitors to Loch Ness, but we need more and for that to happen we need the public sector as well as the private sector to share our aspirations, especially if we are to achieve World Heritage Status.”

Established by a small number of businesses around Loch Ness two years ago, DLN aims to improve the visitor experience for the benefit of tourism and communities in the area.

The organisation now has almost 40 member businesses and growing support amongst the communities around the loch. It has evolved significantly in the past few months, and there is a growing belief that the organisation has a positive future, is here to stay and will make a difference to the area.
DLN seeks to be self sustainable and has appointed a Chief Executive, Graeme Ambrose, to take the initiative forward; each Director of the organisation has a designated project area for which they are responsible.
Graeme Ambrose, owner of Evergreen B&B at Inverfarigaig, said: “We are very happy with the growing level of business and community support. People increasingly realise that if we are to compete in tourism markets both at home and abroad, we need to have a product which meets and exceeds their expectations and for that to happen we must all work together.”
Tourism is worth £25million to the Loch Ness area each year and supports 770 full-time equivalent jobs. However, it is estimated that Loch Ness could achieve an annual £120million of value from tourism.  Destination Management Organisations are emerging in many regions of Scotland and are considered key to developing tourism at a local level.
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